 

EAST AFRICAN STATES LAUNCH JOINT PROMOTION OF TOURISM

 

 

 

From Magaga Alot, Information and Public Relations Officer, EAC in London, 16 November 2005: 
The three tourism boards of Kenya, Uganda and Tanzania have agreed a number of first steps in the realization of the EAC plan for tourism and wildlife development, in particular the strategy for joint marketing  and promotion of the EAC  as a single tourist  destination. 

 

Among the measures agreed at the meeting attended here at the World Trade Market in London on 14 November 2005 by the Managing Directors of the three tourism boards of Kenya, Uganda and Tanzania are:   

 

·        Starting with the forthcoming International Tourism Fair in Berlin, the tourism boards will participate in international  trade fairs  under one roof,  the “East African Village”, albeit , in the transitional  phase , they would continue  to operate separate stands.

 

·        The  first joint  meeting of the three  tourism  boards  will be held  during the first quarter of 2006, to consider and propose both short and long term  measures in the  joint promotion and marketing  of East Africa as  single tourist destination with respect  to, among others:

 

o      Development of common promotional materials, including common EAC Tourist Brochure; and branding  east Africa  as the more  interesting, exciting  and single tourist destination.

 

o      Harmonisation of mechanism for financial, logistical and operational co-operation for sustainable marketing and promotion of East African tourism

 

o      Development of Institutional and legal frameworks for co-operation among the tourism boards, tour operators and other tourist promotional agencies.

 

The meeting was attended by  the Managing Directors  of the Kenya Tourist Board, Dr Ongonga Achieng,  Uganda  Tourist Board,  Mr  James  Bahinguza,  and Tanzania  Tourist Board, Mr  Peter Mwenguo; and the EAC  Economist in charge  of  Tourism Sector, Dr Nyamajeje Weggoro. Also in attendance were the Director of Tourism, Tanzania, Mr Salehe Pamba and Director of Tourism, Kenya, Mrs Wanjiru Munene.

 

Speaking during the meeting, Dr Weggoro recalled that at the last meeting of the Permanent Secretaries responsible for Tourism held in Arusha in October 2005, the EAC Partner States resolved to promote East Africa as a single tourist destination. “ It is gratifying,” he said, “ to note  that this  historic and important  decision  for joint  promotion of the East African tourist  potential  has been expeditiously implemented in view  of the importance  the EAC region attaches  to the   tourist  industry and potential”.

 

Dr Weggoro said it was opportune that the positive initiative was being launched at the London World Trade Market. “ We trust  that our partners  in the global  tourist fraternity  will appreciate  our bold initiative  and support our efforts intended  to add value  and benefit  for tourist in East Africa as well as  increase the tourist benefits to our economies, “ Dr Weggoro said.

 

 

Background 

 

 

The East African Community (EAC) Partner States – Kenya, Uganda and Tanzania – pride themselves of a rich and varied tourist attraction unmatched in many parts of the world. The EAC region’s tourist offers range from some of the world’s finest beaches to unique wildlife sanctuaries. 

 

The attractions include world famous Ngongoro, the Serengeti and Mt Kilimanjaro, Africa’s highest mountain, in Tanzania. Kenya boasts; the Maasai Mara reserve, among 48 wildlife   parks and reserves, including the Tsavo and Amboseli. Uganda’s unique offers include the Bwindi Impenetrable National Park, home to some 300 mountain gorillas, the Murchison Falls and Elizabeth Park in Uganda.

 

Hotel and beach tourism in East Africa – at Dar es Salaam, Mombasa, Malindi and the enchanting islands of Zanzibar, Pemba, and Lamu - are thriving alongside ecotourism and cultural tourism. There is inestimable potential for development, expansion and promotion of East African tourism, taking into account ongoing development of tourism and other potential of the Lake Victoria Basin.

 

The world’s second largest fresh water body, Lake Victoria bestrides the three East African Community countries. Under  the Lake Victoria Basin  Commission,  the EAC  countries have embarked  on the joint  and sustainable  development  of this vast  and attractive  natural resource for agricultural, communications, tourism  and other  development. With its rich biodiversity, recognised as a world heritage, Lake Victoria offers vast opportunities for ecotourism, fishing sports and cruise tourism.

 

Renowned as the cradle of mankind, East Africa has sound prospects for substantially expanding its tourism sector. As early as 1996 embarked on negotiations for joint development of tourism potential and promotion of East Africa as a single tourist destination. 

 

Jointly, the three countries offer unique attraction all of high international standards. The strong tourism resources form the basis for development of a wide spectrum of national tourism products. Through combining the resources, the products will have a much stronger marketing power. A joint  regional  approach  will increase the demand  way above  what  is already  the case if marketing and  promotion would continue  to be undertaken separately at  individual  national level.

 

The number of tourists increased significantly between 1995 and 2002 in both Tanzania (from 285,000 to 550,000) and Uganda (from 160,000 to 254,000). In Kenya there was a small decline (from 896,000 to 838,000) but the figures rose to 1 million in 2003. 

 

The figures indicate vibrant trend of the tourist sector in East Africa. With joint promotion of the industry, targeting both capacity enhancement and marketing up scaling, tourist visits   in East Africa could be doubled, even tripled in the short term.
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